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As Head of the Connect team in Taiwan, Darren
specializes in advertising, media, brand, &
touchpoint research.

In Taiwan, there has become a strong focus on
building OTC brands via powerful advertising that
resonates with the target audience.

It is therefore critical to understand what truly
drives the performance of OTC advertising, and
what an OTC brand can leverage for greater growth.

All data & insights within this POV article are
sourced from the global advertising & brand
database of Ipsos.
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